Marketing Program

The Marketing program extends the mission of the University and
the School of Business through the education of students in the
field of marketing with a global orientation. The program goal is to
strengthen the student’s abilities to communicate effectively, solve
problems, make decisions, analyze, and critically assess concepts
and issues in marketing. The program strives to provide an envi-
ronment that continues to develop the intellectual, emotional and
professional growth of its students.

Marketing Minor Requirements:

The minor in Marketing requires eighteen (18) semester hours of
courses in the Marketing (MKT) Program including; MKT 305, MKT
311, MKT 328 plus three approved MKT electives.

Marketing Major Degree Requirements:
The program in Marketing offers tracks that lead to the Bachelor of
Science degree.

Curriculum Outline — Marketing

Freshman Year Semester 1st  2nd
ENglish T0T-T02 ..o 3 3
Communication 103 ..o 3 -
Computer Science 120.. 3
History 106.........cccoveveeveeee.

Mathematics 117 or higher ........cccoovvveveeveveiee, -
Foreign Language (2 semesters of same language)................ 3 3
Natural SCIENCE COUMSE.........vvvveieeeee e - 3
HUM@NItiES COUISE ... - 3
Physical Education (2) or Health (1).........ccccoovveivoriicecre. - 2
UNIVETSITY 10T oo 1

Total 16 17
Sophomore Year Semester 1st  2nd
Accounting 203-204............oovivnie e 3 3
EConomics 201-202.........oeeeeeeeeeeeeeeeeeeeeeeeee e 3 3
Management 215-216 ..o 3 3
Social Science Course 3
HUMANItIES 207 ...

FrE8 EIBCTIVE. ... - 2
Total 15 14

Summer - Lower Division Internship

Junior Year Semester 1st  2nd
Marketing 305-307 ..........voiverieceeieeeeeee e 3 3
Management 307 ..o 3

FINANCE 304 ... 3 -
Marketing 3171 ... - 3
Marketing 328.........oovi e - 3
Management 305, 323 .......... 3
Non-business-related elective....... 3
Total 15
Senior Year 2nd
Marketing 4171, 427 ... 3
Marketing 417, 428 ... 3
Management 400 ......... -
Marketing 444..................... - 3
Non-business-related elective ..

Business-related lective ..........c..ccoevveveevcceeceeeeeee 3
Total 12
TOTAL CREDITS FOR GRADUATION 120

60 James T. George School of Business

Department of Management

The Business Management Department provides studies in
broad-based management education, allowing flexibility in varied
management level careers sought by private and public employers.
The objective is to develop the student’s understanding of manage-
ment as both an art and a science, together with managerial skills
essential for positions of leadership and responsibility in today's
dynamic environment. The management major promotes a general-
ist interdisciplinary approach that prepares students to work in any
business organization. It also allows students, in collaboration with
their academic advisor to personalize their plan of study through
specialization in a minor or a variety of business and non-business
related electives.

Students may take an emphasis in Human Resources Manage-
ment. Human Resources Management emphasis strengthens the
business management major. Students are prepared in manage-
ment of employees at all organizational levels. Emphasis is on
staffing, training and development, labor relations, compensation
and benefits, legal aspects of human resources management and
selection and recruitment. This is a highly recruited area for under-
graduate students. The faculty advises students on the selection
of courses for areas of concentration and monitors their academic
progress.

Management Minor Requirements:

A minor in business management is earned upon the successful
completion of 18 hours in the management discipline as follows:
Non-business majors may elect to take a minor in business man-
agement to include: MGT 301, 400, 402, plus any three courses
selected from the following courses: MGT 300, 305,306, 312, 321,
323, MGT 418,417. Business majors may not use MGT 301, 400, or
402 as part of the Minor in Management.

Management Major Requirements:

Business Management majors must take MGT 300, 312, 321, 360,
402, 499 for a total of 18 semester hours beyond the Business Core
Requirements as reflected in the Curriculum Outline below.

Curriculum Outline - Management

The program requires a total of 120 credit hours for the Bachelor of
Science degree with specialized courses in Management. Students
will be required to take general education courses, and elective
courses related to their concentration. The course sequence nor-
mally followed is as listed below.

Freshman Year Semester 1st 2nd
ENG 101 Written Communication............cccoveeveereeecereiecinnes 3 -
ENG 102 Written Communication.............cccoveeveveevevercerinean. - 3
COM 103 Oral Communication.............cco.oveoeeeeeveeeeeeereeeen. 3

HIS 106 World Civilization.............coocooverveeieeeeeeeeeeeeeee 3

MAT 117 Pre-Cal or Higher. ..o 3 -
Foreign Language - (2 semesters of same language.... 3
UNV 101 Individual & Life .........ovoeeeeeeececeeeeceeeeee -
CSC 120 Computer INtro .........cc.oveeveceeceeeeeeeeeeeeeea - 3
Natural Science COUISe..........oovverveceeeeeeeee e - 3
Non Business EICHIVE ...........ccc.ovvrvceeceeeeeeeeee - 3
Health (1) or Physical EdU. (2........ccooovvoiieieceeeea - 2
Total 16 17
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Sophomore Year Semester 1st  2nd
Social SCIENCe COUTSE ... 3 3
HUM 201 HUM@NITIES | .vooveenes 3 -
Free Elective.......cccccvoneenes 2
ECO 201 Macro Principles.... -
ECO 202 Micro Principles............... - 3
ACC 203 Accounting Principles I........coocoovvinciieniis 3 -
ACC 204 Accounting Principles ..., - 3
MGT 215 Principles of Statistics..........coovoorvorreerieeeces 3 -
MGT 216 Quantitative Methods ...........c.ccoovoorvorroreen. - 3
Total 15 14

Summer - Lower Division Internship (MBA 211) 1 Credit

Junior Year Semester 1st  2nd
MKT 305 Principles of Marketing............coocoovecvecccierieene. 3
MGT 301 Business Organization & MGT ...........ccccccovrvrrnnnne. 3
MGT 305 Legal Environment of BUSiNess.............cccccovvevenn.. 3
MGT 323 Information/DP Systems
MGT 340 Business Communications ..........c.cccovevvvreerreene. 3
FIN 304 Business FINANCE............ccovvueeeeeeeeeeeeeeeea -
MGT 300 Business ReSearch...........cccocoevvveveeveveeeeeee -

3
3
MGT 312 Personnel/HR Management...............cccoo.covvrrveeen. - 3
3
3

MGT 321 MGT of International Business .

Non Business Electives .........ccccccovveunne.
Total 15 15
Senior Year
MGT 400 Organizational Behavior ..........c..cco.coceveevrreeene. 3

MGT 402 Production/Operations MGT ...........cccoveevrrreennne. 3

Business Related Elective ..........cccc....... 3
MGT 499 Bus. Policy & Strategy
Non Business Related Elective
HUMANItieS COUSE ........vevveeeecieceeeeeeee s
Total
TOTAL CREDITS FOR GRADUATION 120

Management Major with Management
Information Systems (MIS) Emphasis:

Business Management majors with an emphasis in Information
Systems must take CSC 200/MIS 209; CSC 316/MIS 302; CSC 323/
MIS 401; CSC 325/MIS 403; MIS 309/CIS 320 & MIS 406/CIS 410
for 18 semester hours as reflected in the Curriculum Outline below.

Curriculum Outline - Business Management
(Management Information Systems Emphasis)

Freshman Year Semester I1st  2nd
ENG 101 Written Communication .............covoovevvereeeeee. 3 -
ENG 102 Written Communication.............ccc.cooveceeverrrcreennn. - 3
COM 103 Oral Communication............ccc.coveeveecveereererreeeea. 3

HIS 106 World Civilization.............
MAT 117 Pre-Calculus or higher -
Foreign Language — (2 semesters of same language............. 3 3
UNV 101 Individual & Life ..o 1

CSC 120 Computer INtroduction ..o, - 3
Natural Science Course..........ccccoo........ - 3
Health (1) or Physical Education (2 2
Total
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Sophomore Year Semester 1st  2nd
Social Science COUrSE ... 3 3
HUM 201 HUManIties |......coooovviiiecces 3

Fre@ EIBCTIVE ... - 2
ECO 201 Macro PrinCiples .........o.ovveeveeveeeceeeecceeen 3 -
ECO 202 Micro Principles 3
ACC 203 Accounting Principles |.........ccccooovvrveciicrece, 3 -
ACC 204 Accounting Principles Il ..........ccoocoovovorieiccees - 3
MGT 215 Principles of Statistics ..., 3 -
MGT 216 Quantitative Methods .........cccccoovrvvriiririic. - 3
Total 15 14

Summer - Lower Division Internship (MBA 211) 1 Credit

Junior Year Semester 1st  2nd
MKT 305 Principles of Marketing .........ccccceevevecveeccrcereene. 3 -
MGT 301 Business Organization & MGT ........c..ccooevvrvernnnc. 3

MGT 305 Legal Environment of Business............ccccccoeeeveec... 3

MGT 323 Information/DP Systems

MGT 340 Business Communication .............ccocoovenrvnriernnn. 3

FIN 304 Business FINanCe............ccoooevevveveeeveeiecceeeee - 3
MGT 300 Business ReSarch............co.ccovvvvnveveeeeeeeeeen - 3
MGT 312 Personnel/HR Management............ccccoccovverrnrnnnnn. - 3
MGT 321 Management of International Business .. - 3

3

MIS 302/ CIS 316 .o
Total 15 15

Senior Year
MGT 400 Organizational Behavior ..o, 3
MGT 402 Production/Operations MGT .........cc.ccoovovrvrrrennn. 3
MIS 323/ CIS 310
MIS 309/ CIS 320
MIS 401/ CIS 323
MGT 499 Business Policy & Strategy .........ccocovvveveeverrereena. - 3
MIS 403/CIS 325 ... - 3
MIS 40B/CIS 410 ..o - 3

3

3

Fre@ EIBCHIVE.......cvvoeveceeee e -
HUMANItIES COUISE ... -
Total 15 15
TOTAL CREDITS FOR GRADUATION 120

Department of Business Administration

The Department of Business Administration offers an integrated
five-year undergraduate/graduate program leading to two degrees
upon completion: Bachelor of Science in Business Administration
(B.S., at the end of 3.5 years) and Master of Business Administra-
tion (MBA, at the end of five years). The Department also offers a
separate two-year Master of Business Administration (MBA) pro-
gram for working professionals.

Five-Year Undergraduate and Graduate MBA
Program

The five-year MBA program includes 157 academic hours of course-
waork with an embedded undergraduate degree in Business Admin-
istration (Bachelor of Science). Competencies in the five-year MBA
are achieved through an interdisciplinary approach. This approach
includes liberal education curriculum; broad accounting, technology
and engineering-based business background; interpersonal skills;
and, structured and varied work experiences through internship.
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